
HOW TO EASILY PROMOTE 
YOUR BOOK AND INCREASE 
SALES AFTER THE RELEASE 
THE FOLLOW-UP PHASE 

The time between writing a book and releasing it to the world is 
a rather gray area when it comes to social media. Have you 
found yourself asking questions like… 

When do I start talking about my book?  

I don’t want to give away too much about my book, but what do I 
talk about on social media?  

What do I talk about to get people excited without giving away the 
plot?  

Questions like that pop up for every author. It feels like a fine 
line to walk, but I want to clear that up for you today.  

First of all, I want to give you a simple visual to keep in mind 
when it comes to book marketing. There are essentially three 
phases to your book release:    

ATTRACTION PHASE 

This is the time period before the two months leading up your 
book's release date. In this initial phase we focus on finding and 
connecting with our ideal reader. This includes very little 
promotion - it’s establishing a solid and trusted connection 
with our audience.  

The Attraction Phase is critical to the success of your book 
launch - you want to make sure you have connected with your 
ideal reader ahead of your launch. It’s much easier to sell to 
people who are already familiar with you and what you have to 
offer. You can read more about the Attraction Phase here.  

PROMOTION PHASE 

This is the two months right before your release date - maybe 
more. Because we created a trusting relationship with our 
audience during the attraction phase, we can add more 
promotions into our schedule to build excitement and activity 
around the release. And because we have put the work in to 
creating solid connections with our readers, they will be more 
likely to respond to your posts and take action.   

FOLLOW-UP PHASE 

This is the two weeks after your book releases and beyond. The 
life of our book doesn’t begin and end during the release week. 
This phase includes additional promotions after the release 
and creating conversations well after the book launches that 
will continue to boost sales.  

It is helpful to know these phases because we need to remind 
ourselves that book marketing and promotions are a marathon, 
not a sprint. When we pace ourselves and break things down 
into simple phases, we can get clearer and more effective with 
our social media and book marketing.  

In this worksheet, we are going to focus on both the 
Promotional and Follow-Up Phases - how to create a more 
strategic and focused plan with less stress and bigger results.  
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THE BRAIN DUMP 

When we start thinking about promoting our book it can feel 
overwhelming because there are so many thing we “have to do” 
to launch it.  

But here’s the thing: the key to a successful Promotional Phase 
is to focus on fewer actions but doing them really well. And it all 
flows easily into the Follow-Up Phase. So let’s dig into that… 

Grab a timer and set it for 10 minutes. In the section below, I 
want you to write down every idea that you have to promote 
your book. They can be good or bad ideas - just get everything 
out of your mind and onto the paper for 10 minutes. 

I’ll get you started with a few ideas… 

A blog tour, a book signing event, contacting book clubs, Facebook 
ads, social media giveaways… 

 

�  of �2 4



NARROW IT DOWN 

Take a look at everything you wrote down. Now it’s time to 
narrow your options down. Go back and circle the ideas that 
stand out and cross out those that don’t fit this criteria:   

✓ This will help me sell more books.   

✓ This will reach my ideal reader.    

LIST YOUR REMAINING IDEAS HERE 

PICK YOUR TOP THREE 

Once you have your “narrowed down” list completed, I want you 
to challenge yourself to pick the top three ideas that you feel 
would reach your ideal reader and help you sell more books. 
Only pick three.  

Those three ideas will be your main marketing focus for the 
Promotional Phase of your launch. Write down how you can 
take those three ideas and make them the absolute best they 
can be. How can you make them pack a lot of punch?   

Use the section below to write down your ideas.  
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THE FOLLOW-UP PHASE 

Now that you have the Promotional Phase taken care of, it’s 
time to map out the Follow-Up Phase. In my experience, the 
Follow-Up Phase is where most authors sell the most books.  

The key is to continue to talk about your book. So many authors 
move right on to the next project once their book releases and 
completely skip over the Follow-Up Phase. This is a huge 
opportunity to increase sales and breathe new life back into 
your book.  

Take a look at the remaining ideas you wrote in the “Narrow It 
Down” section.  Pick three ideas that you didn’t use during the 
Promotional Phase and write them down below.  

1)  

2)   

3)

Next, take a look at your calendar and mark two months after 
your book release. This is when you will do one of the 
promotions you just wrote down.  

Mark down two months after that promotion and do the 
second promotion. Two months after that, you will do the third 
promotion.  

This is a solid and easy way to make sure that your book will 
continue to sell and that you will continue to promote it to your 
growing audience.  

☐ I HAVE MARKED THESE PROMOTIONS IN MY CALENDAR. 
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